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Notes
of my life

Male grooming expert Lee Kynaston
takes a trip back in time – triggered
by a spritz of eau de toilette
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T

he month is
September, the
year 1988, and
I’m 21. I am wearing a
striped polo shirt and
chinos, and I’m sitting in
the garden of my student
house. My face is dappled
with early autumn
sunlight. In one hand I’m
clutching a bottle of lager
and in the other a copy of
Sylvia Plath’s Johnny
Panic And The Bible Of
Dreams. Somewhere in
the distance I can hear
school kids in a playing
field and The Only Way Is
Up by Yazz coming from a
few doors down. I have
passed my degree and a
gap year awaits. I don’t
think I’ve ever felt so
happy or so optimistic
about the future.
It may not be the most
astonishing memory, but
the reason I remember it
to the finest detail is that
I’ve just sprayed myself
with Dior Fahrenheit,
the fragrance I wore on
that day 27 years ago. It
had just launched, and
I had bought it as a treat.
I didn’t know it then, but
Fahrenheit would one day
help me achieve something
my unassisted memory
couldn’t – time travel.

It’s no surprise that
fragrance can do this,
though. Our sense of smell
is handled by the same part
of the brain that deals with
memories, and studies show
we can recall smells with
much better accuracy than
we can music or pictures.
This explains why I think
of my dad whenever I smell
Aramis (it was his first
‘proper’ fragrance after
graduating from Old Spice);
why Givenchy Gentleman
reminds me of falling in
love; and why the merest
whiff of L’Eau d’Issey
Pour Homme takes me
back to clubbing in the
mid-90s. The smell of
Invictus Paco Rabanne,
meanwhile, evokes thoughts
of a crack-of-dawn journey
to Paris, where I attended
the press launch.
Fragrance, then, is the
ultimate memory jogger.
But it isn’t just useful for
recalling memories; you can
use it to reinforce ones in
the here and now, too, so
they’re more easily recalled
in the future. It’s why I
always recommend grooms
pick a brand-new fragrance
for their wedding day, and
why I think fragrance makes
a great gift for birthdays and
events like Father’s Day.

It’s why I also advise
men to create a ‘fragrance
wardrobe’ consisting of
several fragrances. My own
features a mix of decadesold favourites, contemporary
classics and the latest
releases, and means I can
dip into the past and help
create new olfactory
memories in the present,
too. This last bit is important
because today’s new
fragrances are the ones that
will help shore up the
memory of events in my life
right now. So next time you
fancy a little time travel,
don’t flag down Doctor
Who’s TARDIS – just use
your eau de toilette.
Lee Kynaston is an awardwinning journalist. He writes
about fragrance and male
grooming for newspapers,
magazines and websites

memories matter
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Dior
Fahrenheit
EDT 100ml
(£67)
67 points

Aramis
EDT 60ml
(£43.50)
43 points

Givenchy Gentleman
EDT 100ml
(£44.99) 44 points

L’Eau d’Issey Pour
Homme EDT 75ml
(£41.50) 41 points

Invictus Paco
Rabanne EDT
100ml (£49.99)
49 points

The Perfume Shop has teamed up with Alzheimer’s
Research UK to explore the connection between scent
and memory (#memoriesmatter), increase awareness of
dementia and raise funds to support ongoing research.
So whether you’re buying your dad a classic fragrance
for Father’s Day or simply treating the man in your
life to a new scent, why not donate £1 to Alzheimer’s
Research UK while you’re at it? To show your support,
go to theperfumeshop.com, select your fragrance and
click the donate button when you check out your basket.
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